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INTRODUCTION

“HIGH GROWTH SCALABLE PLATFORM BUSINESS IN A
GLOBAL MARKET PLACFE”

UK market leader in high

Highly scalable platform / Verify answers the global

growth location data and
insights market

SAAS business model location ad-fraud problem
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£702k sales forecast for 2018

(Stockdale Securities research)

» First mover in emerging location verification
global market

* Management team have proven ad-tech growth
& exit track records

e Successful turnaround of old Proxama business

implemented 30 billion data points

* Five core platform products already designed,
developed and launched

* Verify product - answers global location ad-
fraud problem

[Le 7 LOCATION |
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LEADERSHIP TEAM

David is a fast growth company specialist
with significant technology experience.

Mark’s expertise is in executing in the high
growth ad tech sector.

Prior to joining Location Sciences, he was
CFO of STC Energy Management, a leading
business, 4th Screen, to Opera, and then energy software technology provider, where
helped grow the business to over $100m in he led the sale of the company to Inspired

Mark Slade - CEO ~ Fevenues. David Rae - CFO  Energy PLC.

Prior to joining Location Sciences, Mark
founded and sold his mobile advertising

Paul Hayton - CTO

" LOCATION

Paul obtained a PhD in engineering from
Oxford forming part of the Neural Network
Research Group.

Prior to joining Location Sciences he co-
founded AdX, the first to market mobile
company specialising in in-store attribution,
subsequently acquired by Criteo where he
used his experience in solving big data
analytics problems.

Steve is a leading senior sales executive with
vast advertising and digital marketing
experience.

Prior to joining Location Sciences, he built
and led global sales teams at Opera
Mediaworks, Unruly and Vibrant Media.

Steve Hanson - CRO
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LEAN COST STRUCTURE*

£

1,400,000

1,332,994

1,200,000

1,000,000

960,212

800,000

600,000

540,370

475,197
400,000
410,731

200,000

“excludes depreciation,
amortisation, finance costs and
restructuring expenses .
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SALES GAINING PACE

£
100,000
June revenues
80,000 impacted by GDPR
implementation
which reduced raw
data sales Sales reached £70k
60,000 in September.
Directors are
confident in
meeting full year
40,000 market '
expectations
20,000
0
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RECURRING REVENUES BUILDING

£
100,000

80,000

60,000

40,000 Recurring revenues
continually building,
demonstrating
strength of licensing

20,000 mode/

. 0
% " LOCATION Feb-18 Mar-18 Apr-18 May-18 Jun-18 Jul-18 Aug-18 Sep-18
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CACI CONTRACT — 3 OCTOBER 2018

Location Sciences partners with CACI to bring accurate location data to the
commercial property sector

* 12 month agreement CA(:I

* CACl s the pre-eminent location planning business in Europe

» Partnership allows CACI to incorporate Location Sciences' proprietary location data into its
wider dataset, to deliver greater accuracy and precision in location data intelligence to its
clients, which include many of the largest companies in the UK's retail and property industries.

» CACI will use Location Sciences data to deliver footfall analysis, competitor analysis and
catchment area analysis via a centralised dashboard

* One of CACI UK'’s main product offerings is the Acorn consumer classification that segments
the UK population by analysing demographic data, social factors, population and consumer
behaviour

] LOCATIoN 10
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TALON CONTRACT —17 OCTOBER 2018

Location Sciences signs multi-year contract with Talon Outdoor Limited, one
of the UK's pre-eminent Out of Home marketing agencies

e 24 month agreement

« Talon is the UK's leading Out of Home ("OOH") planning and buying agency

* Location Sciences location data provides Talon's clients with unrivalled insight into the impact
of their OOH advertising campaigns

« Talon licenses Location Sciences' proprietary location data, and also works in partnership with
the Location Sciences Data Science and Engineering teams, to create improved frameworks
and accuracy for planning and attribution

* Talon's clients, include McDonald's, Sony Pictures, VW Group and Google

"+ 7 LOCATION .
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PLATFORM SOLUTIONS

. . . . Summary
* The Directors are moving Location Sciences — —
away from managed service solutions BN 69.5%
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TWO CORE PLATFORMS

UK DATA & INSIGHTS VERIFY
* 5 million UK device panel of location data * Developed to tackle the global location ad-
movements fraud problem
* 12 month license contracts * Location Sciences code implanted into advert

collects data

Three main product offerings:

1. Online to Offline Attribution « Company heritage in location technology

5 Out of Home Solutions « Management expertise in AdTech

3. Insights and Audiences * First mover advantage

Clients include CACI, Talon and On Device
Research * Clients include Pizza Hut and Deliveroo

» Highly scalable

B
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ONLINE TO OFFLINE

2.20%

2.00%

1.80%

1.60%

1.40%

1.20%

1.00%

0.80%

0.60%

0.40%

0.20%

Increase in Visitors over Entire Campaign

2.09
1.93

0.61
. 0.24
1=
Before Campaign During Campaign Post Campaign Total Campaign
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OUT OF HOME ADVERTISING

Out of home - Audiences Over Time
I Cinema [ Fasttood

16



LOCATION SCIENCES

INSIGHTS & AUDIENCES

Traffic and Place Attachment Algorithm

For purpose of the analysis, we use a sample of 762K events between 01/01/2018 to 31/03/2018.

The plot belows shows a scatterpiot map of all events.
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Home Location algorithm is based on several steps applied to data including:
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Home Location Algorithm and Catchment Area

The sample data contains 55k distinct hashed IDs and IDs with home locations are 53k (circa 97%). We can caiculate that 45k IDs (circa 85%)
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THE PROBLEM OF AD-FRAUD

“Measurement and trust should be a key focus for any organisation” /AB, 2017

Marketers lost $7.2 billion to digital ad-fraud in 2016
(WhiteOps, 2016)

Advertisers will lose $51 million (£36.5 million) per day on ad-
fraud in 2018, totalling $19 billion (£13.6 billion) over the year
(Jupiter, Sept 2017)

1 in 5 ad-serving websites are visited exclusively by fraud bots
(The Verge, 2017)

50 per cent. of ad impressions served on Internet Explorer
were to non-human traffic
(FraudlLogix, 2016)

I LochTian

i

65% of marketers have also expressed concern around the
quality of location data available in the market and it is widely
perceived that up to 80% may be imprecise or fraudulent
(LBMA Global, 2017 Global Location Trends Report)

78% of marketers cite click fraud as their top concern
(Adweek, 2016)

1in 5 pay per clicks were fraudulent in January 2017
(Pixalate, 2017)

69% of marketers citing that at least 20% of their budgets are
exposed to fraud on mobile web and 71% for in-app
advertising
(Forrester, Jan 2018)

19
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WHY IS THERE LOCATION FRAUD?

* Location signals POWER mobile advertising

« Massive market - $106bn global advertising market (source: Zenith 2017) with large proportion location
targeted*

4.1 million apps
D=GR0eE " d>@ l .@Q“’..@.:l

*Location targeted advertising is estimated to be 43% of the
£5.4bn UK mobile advertising spend (Source: Posterscope, Sept

Source: www.statista.com @ Q3 2018 2017) and 34% of the 549.9bn US mobile advertising spend
(Source: IAB, Oct 2018 and BIA, Feb 2018)

" o7 LOCATION 50
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ACCURATE LOCATION DATA DELIVERS RESULTS

Geofence specific locations ! 96% Of

Retarget offline customers marketers Say

Deliver location-aware creatives they Consider
Vieasure footfal location data to be

important ”

Competitor conquesting

[z LOCATION

Source: LBMA 2017 Global Location Trends Report 21
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LOCATION ADVERTISING SPEND IS EXPENSIVE

Location-based advertising impressions
command a premium price

Advertisers will typical pay $10 - $20 CPM

The more accurate the data, the more
value it has

] LOCATIoN 2
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CONSENT — A KEY DRIVER OF LOCATION FRAUD

The Economics of Location Advertising

Revenue for a publisher serving 1 million impressions
including location data:

Enable Location => 1,000,000 * $10.0 CPM* = $10,000

services
Location Services

ing on
ng:né?gse By will allow you 10
get timely and releva

BUT once opted-out consumers are factored in:

cancel Settings

=> 200,000 * $10.0 CPM = 52,000
=> 800,000 * $0.5 CPM = $400

This equates to a 76% reduction in publisher income**

* per thousand advertising impressions

. ** assumes 20% consented consumer base
" e/ LOCATION s
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ACCURATE LOCATION DATA DELIVERS RESULTS

App publishers incentivised to
append location data to advertising

inventory

Location data ad-fraud is the supply of fake
consumer location information to the agency
and / or advertiser

No way of verifying if real or not (On supply
and demand side platforms)

20x
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VERIFY TACKLES LOCATION DATA AD-FRAUD

e Location Sciences code implanted into advert collects data

* Machine learning and distribution analysis identifies fake
or computer generated location data

e Globally scalable:

* o LOCATION A,
v Live in UK, US, DE, FR, & SA o ey s our pton Ao P
. . . Pt N Tow wroresors [ Vo Locaton Duta
e Multi-lingual online platform e
1:\/\¥
POl analysis
Show 3 entries
Location 1+ m:«mw
Aberdeen 6193
. Bath 48
* o/ LOCATION oot w9
L \‘-Di//' SCIENCES Brighton 08
Cambridge 5662
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FRAUD IDENTIFIED - Al & MACHINE LEARNING
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PUBLISHER INSIGHTS

Publisher Quality

Aop T Good Location : Total Impressions
badapp-1 147 61217
badapp-2 &4 36908

someapp-529384 o 1037
someapp-600841 ] 356
someapp 600867 o 2023
someapp-601115 12 2514
someapp-6033467 ] 763
someapp-603804 0 346
someapp-605535 1 971
someapp- 608560 0 760

100000
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PUBLISHER DETAILS™

*publishers have been anonymised

R %7 LOCATION
. § . Summary  Heatmap Data  Actions  Awdience  Publisher

LOCATION VISUALISATION
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VERIFY CREATES TRANSPARENCY

*publishers have been anonymised

Verify provides impression-level authentication

Advertiser data independently collected directly from
ad calls using Verify tag

Every advert impression individually reviewed

Distribution analysis identifies anomalies in the
location data supplied by publishers

Verify confirms location accuracy against proprietary
Point of Interest (POI) truthset

29
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VERIFY CREATES TRANSPARENCY

* o/ LOCATION
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Summary  Heatmap Data  Actions  Audience  Publisher
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POl analysis
Show 10 entries
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Aberdeen 6193
Bath 1748
Bournemouth 4639
Brighton 10814
Cambridge 5662
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*publishers have been anonymised

Admin  BER Welcome

.

" o/ LOCATION

.'/. Summary  Meatmap  Data  Actions  Audience  Publisher
Summary
POl health Location health
88.1% 69.5%
Correctly Targeted Valid Locations
3993.1K 3149.6K
Impressions e
4530.1K e
tmpressions
Supplier comparison
Supglier o Total Impressicns leripp Inside POI Vaikd Locaticns. Celitar Geo P
wppliert 9643 TN 59643 (100%) 27149 45.5%) 2668 (16.2%
pplier2 3357212 3045 (0.1%) 3038808 (%0.5%) 2537926 (75.6%) 173021 (5.2%)
wpolierd 164747 164747 (100%) 33242(202%) 0% 30042 (18.2%)
wpplierd W57 330951 (0.5%) 365718 (100%) 287790 (78.7%) 5018
wppliers sa1 98200(16.9%) AVS695 (85.1%) 296691 (50.9%) 29627 (6.8%)
-1

Admin
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M&A ACTIVITY

MO AT

Acquired by Oracle - April 2017
Viewability
$850m

DV

DoubleVerify

Majority Stake by Providence Equity - August 2017
Viewability
$300m valuation

" e/ LOCATION

ligereShOt

Acquired by Oracle - April 2018
Brand Safety
$300m

IAS &8

Majority Stake by Vista Equity Partners - June 2018
Brand Safety
$850m valuation

32
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SUMMARY

£702k sales forecast for 2018

(Stockdale Securities research)

* First mover in emerging location verification
global market

« Management team have proven ad-tech growth
& exit track records

e  Successful turnaround of old Proxama business

implemented 30 billion data points

* Five core platform products already designed,
developed and launched

« Verify highly scalable - answers global location
ad-fraud problem

e 3
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DISCLAIMER

These presentation materials (the "Presentation Materials”) are being solely issued to and directed at (a) persons having professional experience in matters relating to investments and who are investment professionals as specified in
Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Financial Promotions Order”), and (b) persons certified as sophisticated investors within the meaning of Article 50 of the Financial
Promotions Order but (for the avoidance of doubt) not those who are self-certified within the meaning of the Financial Promotions Order. This document is exempt from the general restriction on the communication of invitations or
inducements to enter into investment activity and has therefore not been approved by an authorised person as would otherwise be required by section 21 of the Financial Services and Markets Act 2000. Any investment to which this
document relates is available to (and any investment activity to which it relates will be engaged with) only those persons described in (a) or (b) above. Persons who do not fall within the above categories of investor should not take any
action upon this document, but should return it immediately to Location Sciences Group PLC, Tower Building, 11 York Road, London, SE1 7NX

It is a condition of your receiving this document that (i) you fall within, and you warrant to Location Sciences Group PLC (the "Company") that you fall within, one of the categories of person described in (a) or (b) above and (ii) if you fall
within category (b) above, it is a condition of your receiving this document that (A) you are a person who has a current sophisticated investor certificate, signed by an authorised person and dated no earlier than 36 months preceding
the date of receipt of this document, confirming that, in the opinion of such person, you are sufficiently knowledgeable to understand the risks associated with an investment in an AIM quoted company and (B) that within the last 12
months you have signed a statement in the terms set out in Article 50(1)(b) of the Financial Promotions Order. The Presentation Materials do not constitute or form any part of any offer or invitation to sell or issue or purchase or
subscribe for any shares in the Company nor shall they or any part of them, or the fact of their distribution, form the basis of, or be relied on in connection with, any contract with the Company relating to any securities. The Presentation

Materials are not intended to be distributed or passed on, directly or indirectly, or to any other class of persons. They are being supplied to you solely for your information and may not be reproduced, forwarded to any other person or
published, in whole or in part, for any other purpose.

No reliance may be placed for any purpose whatsoever on the information contained in this document or on its completeness. Any reliance on this communication could potentially expose you to a significant risk of losing all of the
property invested by you or the incurring by you of additional liability. No representation or warranty, express or implied, is given by the Company, its directors or employees, or their professional advisers as to the accuracy, fairness,
sufficiency or completeness of the information, opinions or beliefs contained in this document. Save in the case of fraud, no liability is accepted for any loss, cost or damage suffered or incurred as a result of the reliance on such
information, opinions or beliefs. Recipients of these Presentation Materials should conduct their own investigation, evaluation and analysis of the business, data and property described in this document.

If you are in any doubt about the investment to which these Presentation Materials relate, you should consult a person authorised by the Financial Conduct Authority who specialises in advising on securities of the kind described in this
document. The information presented here is not an offer for sale within the United States of any shares or any other security of the Company. Any shares referred to herein have not been and will not be registered under the U.S.
Securities Act of 1933, as amended (the "Securities Act"), and may not be offered or sold in the United States absent registration under the Securities Act or an available exemption from it. The distribution of this document in certain
Jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about, and observe, any such restrictions. This presentation is only being made (i) to persons that are qualified
institutional buyers as defined in Rule 144A under the Securities Act or institutional accredited investors as defined in Rule 501(a)(1), (2), (3) or (7) of Regulation D under the Securities Act or (ii) to persons that are not U.S. persons as
defined in Regulation S under the Securities Act.

Certain statements made in this presentation may not be based on historical information or facts and may be "forward-looking" statements, including those relating to the Company's general business plans and strategy, its future
financial condition and growth prospects, and future developments in its industry and its competitive and regulatory environment. Actual results may differ materially from these forward-looking statements due to a number of factors,
including future changes or developments in the Company's business, its competitive environment, information technology and political, economic, legal and social conditions affecting the Company.
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CONTACT US

. LOCATION
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Independent location measurement and verification.

We offer ultra-precise location technology with
highly valuable insights and analysis.

Connect with us to find out more:
hello@locationsciences.ai

www.locationsciences.ai



